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Feminism on social media
Social media has been the main frontiers in which women to exercise their rights in making themselves share their ideas. It has been seen as one of the tools that encourage them to form solidarity and experiences in emphasizing their feelings (Heger, & Hoffmann, 2019). The use of social media has rapidly and widely spread the ideas shared by feminism. The kind of them is the online campaigns and the hashtags that usually used by feminism to air their grievances across the world. This has, however, shed light on the issues that were not being put onto the table by women to discuss the topics which develop the mainstream of media. The kind of information which has relayed on the media has triggered the participation of real-life campaigns.

 The use of the hashtag has tremendously, in many cases has encouraged to bring changes to the life of feminism in which they have express and air to their world what they experience (Heger, & Hoffmann, 2019). In some countries in which social media underrepresent women, it is perceived that most women don’t love being on social media. However, more than men, but small percentages are being available in the online drive campaign. As a result of gender inequality in offline have a more considerable significance on the presents of being online. Furthermore, in some countries like Pakistan, the number of women on the average has a lot of followers on Google ads, and twitter has compared to the number of men (Gallagher, 2011). This has shown that women are on the show as the typical example of enjoying their social life in media more than their counterparts.  

In places like the United States in which women are more prone to the use of social media more than men in various platforms except on LinkedIn. However, the use of twitter is less since most women are not much in tweeting than men. Other people are base in sharing of the online campaign on the hashtags and retweeting on the current affairs (Heger, & Hoffmann, 2019). According to the twitter handlers, men are seen as the most often a frequent t than women in making retweets. Although women are subjected to cyber abuse on twitter, women participate as political activism. This is where they have been the one aligning up in driving campaign protests, but it is seen as a tool to lower campaign protests by citizens. In most cases, a significant number of women have faced a challenge in online harassment. This has led to target repression, which has caused allot of gender problems to women on the online platforms when they are in the public domain.

Social media, as the main streamline tool in broadcast, has massively been used by women in empowerment. It has, however, helps them share various encouragement between themselves in a different part of the social sites. Therefore, they have been able to solve their grievances and the challenges they faced. This has created them to share a virtual hug to meet each other and do share their personal experiences on online platforms.

The use of social media has created a force that helps to strive for confidence and ability in fighting against sexism. However, social media cannot be replaced with the use of live demonstrations and rallies (Duschinsky, 2010). This can assist people in inputting the ideas on communicating and organized a big protest in relaying their voices to those who are not ready to show up in any rally campaign. The function allows sharing their opinion on the national matters irrespective of their background and location they are living.

Although the idea cannot be attributed to the whole social media, however, in the United Nations, it depicts positive results in the fight against gender equality (Duschinsky, 2010). This will encourage women to hold leadership positions and built them to grow and involved them in politics.

On the other hand, the gender base women have been the core in which most women with the love of social sites. The kind of platforms such as Facebook has been the first and high number being the leading on the support of US supporters of their presidential aspirants. They share their ideas with the help of one another in which they built a good rapport on the way they interact. It has also encouraged them with other women in campaigning for the aspirants they adored their manifestos, so it has to be recognized in politics.

Social media also has some social effects, too, which has some downsides. The use of the media has been used to stop women from airing their ideas on online abuse. This is when women journalist or politician is the key target, and the abusers can use a diverse method in attacking and harassing them. Apart from the pressures that occur on social media, their opinion is always there to stay. This has to continue to assist women to be firm in advancing their feminism. The freedom will give women power in uniting to fight back against mistreatment and hate speech. This will encourage them to take a step in their future plans in the use of social media.
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